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THE ESSENTIAL HEADLINE DATA YOU NEED TO UNDERSTAND MOBILE, INTERNET, AND SOCIAL MEDIA USE

TOTAL
POPULATION

69.24

MILLION
URBANISATION:

50%

MOBILE INTERNET
SUBSCRIPTIONS USERS

ACTIVE SOCIAL
MEDIA USERS

92.33
MILLION
vs. POPULATION:

133%

YA,

MILLION MILLION
PENETRATION: PENETRATION:

82% 74%

51.00

(%’agamn We are social)

MOBILE SOCIAL
MEDIA USERS

49.00

MILLION
PENETRATION:

71%

o .. we
| Hootsuite" are. _
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SOCIAL MEDIA ADVERTISING AUDIENCES

I
* —
A COMPARISON OF THE TOTAL ADDRESSABLE ADVERTISING AUDIENCE* OF SELECTED SOCIAL MEDIA PLATFORMS

TOTAL ADVERTISING TOTAL ADVERTISING TOTAL ADVERTISING
AUDIENCE ON FACEBOOK AUDIENCE ON INSTAGRAM AUDIENCE ON TWITTER
(MONTHLY ACTIVE USERS) (MONTHLY ACTIVEUSERS)  (MONTHLY ACTIVE USERS)

TOTAL ADVERTISING } TOTAL ADVERTISING
AUDIENCE ON SNAPCHAT | AUDIENCE ON LINKEDIN
(MONTHLY ACTIVE USERS) |  (REGISTERED MEMBERS)

50.00 13.00 4.70 555.0 240

MILLION MILLION MILLION THOUSAND MILLION

FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE : FEMALE MALE

50% 50% 62% 38% 47%  53% 62% 35% A% 59%

S — . T ) . . Wwe
@ TR o AR KA AT ARSI PR es FO8 I otk SERe St T I LAEMAERS 55 AP K (o DIEACTIY e EAMIE 1 B OULES SR s fsrenia Q" Hootsuite gggiu'
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ol MOST ACTIVE SOCIAL MEDIA PLATFORMS

PERCENTAGE OF INTERNET USERS WHO REPORT USING EACH PLATFORM [SURVEY BASED]

FACEBOOK
YOUTUBE
LINE

FB MESSENGER
INSTAGRAM
TWITTER
SKYPE
LINKEDIN
PINTEREST
WECHAT
WHATSAPP
TWITCH
SNAPCHAT
SINA WEIBO
TUMBLR
VIADEO

@ SOURCE: GLOBAIWES & 102 & Q3 2018

Social Media finulneldiwaziian U 2019 fia Facebook 58911 Youtube

e 93%

B 5 P )
SOCIG 84%

2%
e  65%
T 52%
27%

I 25%
[ 25%

25%

25%
I 24%
I 20%
I 19%
I 19%
I 19%

. SOCIALNETWORK

MESSENGER / VOIP

o] A we
‘Q"‘ Hootsuite" are. |

=

(“i’fagamﬂ We are social)
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Timeline
2019

WARNILNA
10 Feb. 19

BRI
2 Mar. &
19 Aug. 19

RNGHEER
(8 Sep. 19)

ANuUNAINU
11 Feb. 19

ANEIAIY

(29 Mar. &
1 Dec. 19)
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https://drive.google.com/file/d/1cHYFl3jUVYso1xz5mfJ4NjnGC4MoaGW8/view?usp=sharing
https://drive.google.com/file/d/1cHYFl3jUVYso1xz5mfJ4NjnGC4MoaGW8/view?usp=sharing

